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CHAPTER 1

INTRODUCTION

The history of development of marketing and trade is
closely associated with the history of civilization. Simple
exchange of commodities (Barter system) is as old as man's
society. When man started living in groups, he began the
exchange of commoditics thee carliest system of trade was
barter,

With the development of agriculture and improvement in
Living conditions, man soon realized the advantages of trade,
and he began to produce more than what was required to meet
local needs. This kind of trade was limited to certain favorable
geographical locations such as banks of river, junction of
travel routes, coastal points, an oasis etc, Further development
in this direction was responsible for establishment of specific
trade centers such as Athens, Corinth, Timbuctoo ctc.

The most important aspect of development of market
place trade was the beginning of periodic markets. These
periodic markets were developed all over the world to fulfill
himited needs of the people. With the growing complexity in life
and society, the pattern of trade and marketing system has
also become complex. The prevalent market place exchange

system in the world i1s a result of geo-economic as well as




socio-political  factors and thus they vary rom nation to
npaten, or from region o regrorn

The modern marketing svstems 111 various parts of the
world are strikingly diverse, The complexity and diversity in
the marketing system 18 the product of levels of economic
development, functioning of economy, technical development
as well as social and political structure,

To sum up, development of marketing system starts from
self- sufficiency to barter, followed by periodic assembly of
buyers & sellers and establishment of permanent shops and
markets, as well as the start of daily and long distance trading

in order to fulfill demands of the region.

1.1 CONCEPTUAL FRAMEWORK/BACKGROUND

In ancient time, geography was considered as mother of
all sciences. With the diffusion of knowledge, various branches
of Geography are developing into specialized disciplines. The
present work ie. “ATTRIBUTES OF BAZAAR OF A SMALL
TOWN: MEHAM (DISTT. ROHTAK, HARYANA)”. falls in
“Marketing Geography” which is an important branch of
“Economic Geography”. The present “Field Methods Report” is
an attempt to deal with various aspects of *Marketing

Geography™,




1.2 STATEMENT OF PROBLEM

Present report deals with marker place. The word
“Market” has been derived [rom the Latin word “Mercatus”
which refers to the place or method of contact between buyers
and sellers. In the present context, market is a place for sale &
purchase of different types of commodities, generally brought
from outside the town and sometimes produced locally.

Study of market, {facilitates application of the
geographical principles, method & techniques to the practical
problems related to the marketing phenomenon. Study of
market strengthens other aspects of economic geography and
to help the geographer in the marketing field significantly to
solution of problems in the actual business of marketing. We
study “market places™ as units of space and various kinds of
activities, associated with the distribution of goods required by
the consumers. Study of market is important in *Marketing
Geography” to know the location of retail and wholesale
establishments, their sales facilities, market territories etc.

In rural and urban areas, markets are centre of sale and
purchase of goods. From last some years, number of markets
and facilities available in them, have increased. As a result,
progress has been registered in economic activities. Hence, the

study of market has become important now-a-days.
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STUDY AREA

The study area “Meham Bazaar®, 1s a part of Meham

tehisil. According to 2001 census, otal population of Meham

18100, and density of population was 450 persons per

“Meham Bazaar” is rapidly growing as a center of

cconomic activities in Meham town. This bazaar has great
importance for the people of surrounding areas. The Bazaar is

i centre of Meham.

There are Six part of Meham Bazaar. There are:-

. Old market: - Old bus stands to Sabj mandi.

. Azad chowk market:-Sabji mandi to Azad Chowk.,
. Chota Bazzar

. Electronics Market: Old S.B.I.Bank wali Gali.

5. Dua Market

. Shiva Market

OBJECTIVES

The main objectives of this study are:-

. To know general attributes of “Meham Bazaar”.

. To understand the “Commodity Structure® of “Meham

Bazaar”.

-To understand the inter-regional linkages of “Meham

Bazaar”

. The total length of Meham Bazaar and number of shop in

Meham Bazaar,




1.5 RESEARCH QUESTIONS
The basic rescarch questions are:
I. What are the factors behind the evolution of “Meham

Bazaar"?

V)

. What is "Commodity Structure of "Meham Bazaar"?
3. What factors is responsible for the present morphological

patterns of the market of Meham?

1.6 HYPOTHESIS
1. The poor pecple are the owner of small sized shops.
2. Since the market :s located in residental area,so it would
mostly deal in basic household commodities.
3. It 1s an unplanned market so there would be more
violation of rules.
4. The market is facing numerous problems like over

crowding ,congestion and shortege of parking places.

1.7 SIGNIFICANCE OF THE STUDY

Markeis are centre of most of the economic activities. In
Meham town, no such analytical micra level study on market
has been done. "Meham Bazaar' is growing rapidly both
spatially and temporally and serves more or less 40 villages in

its surrounding area.




The present study of "Meham Bazaar' is important
hecause it provides basis [or evalunting shopping performance,

gommodity structure, forward and backward linkages ete.

1.8 GEOGRAPHICAL PERSPECTIVE

Geographical study 1s different from the study of other
disciplines because in geographical study we mainly focus on
$patial aspects in space.

Evolutions of shops, commodity structure, forward and
backward linkages of Meham Bazaar etc, have been studied in
{he following context:-

(1) Location:

(2) Distribution:

(3) Spatial Association

Therefore, geographical perspective of the study has been

maintained very well,

1.9 SOURCES OF DATA AND METHODOLOGY

There is an absence of published data on the attributes of
the bazaar at Meham. Therefore the field report is based on
primary data that shall be collected from the field by filling up
A questionnaire, personal interview of individual shopkeeper

and field observation. This questionnaire will be divided into

the two parts.




(i) Direct Observation Method: - This method was

used to collect information about nature of "Meham

Bazaar" in general, and nature of individual shops in

particular. Moreover, this method was used to collect

information about various attributes of "Meham Bazaar”
uch as shape & size of shops, material of construction,
sign boards ete.

(ii) Direct Personal Interview Method: - This method

was uscd to collect information about evolution and

nomenclature of "Meham Bazaar'. Moreover, 1o collect
information about physical changes which "Meham

Bazaar' experienced aver the period of time till today,

supply arca, sales arca, ownership of shops, time of

construction of shops etc.
Methodology: - First of all, a sketch of "Meham Bazaar" was
prepared through observation (notional map). Then primary
data was collected. After that raw data was classified
geographically, chronologically and quantitatively.

After that tabulation was done and data was presented
with the help of statistical diagrams such as simple bar
diagram,

Distribution maps were also made. Relevant photographs

were also used to illustrate ground reality.




CHAPTER 2

GEOGRAPHICAL SETTING AND HISTORICAL BACK-
GROUNDS

2.1 LOCATION OF MEHAM BAZAAR

Meham is located at28°98'N And 76.3°E 1t has an average

elevation of 214 metres (702 feet).It is situated on N.H 10.

"Meham Bazaar" is an important market place of
surrounding area. With in the district of Rohtak in Haryana,
'Meham Bazaar" occupies peripheral location. "Meham
Bazaar" lies at a distance of about 250 kms north from
Chandigarh, the capital city of Haryana, 100 kms east from
Delhi (National capital}, 60 kms south from Jhajjer town and
35 kms west from Bhiwani city. As of 2001 India census,
Meham had a population of 18,166, Males constitute 54% of
the population and females 46%. Mecham has an average
literacy rate of 66%, higher than the national average of
59.5%: male literacy is 72%, and female literacy is 58%. In
Meham, 15% of the population is under 6 years of age.

The Mcham is managed in a municipal committee. In
view it is fast developing as a marketing transport and
educational centre. Municipal arca has hardly any land left for
developing and most of the developed. Is taking place in
surrounding rural settlement. Having suitable physical

development condition with the availability of development

U




land on one hand and vast potential for growth on the other,
the settlement in and around Meham is experiencing fast
growth. The town serves as a major regional commercial center

of Meham.

Location of MEHAM in India Geographical

10
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MAP NO. 2.1
LOCATION OF MARKET IN MEHAM
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MAP NO. 2.3
LOCATION OF MEHAM IN ROHTAK DISTRICTS
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MAP NO.2.4

DIFFERENT PARTS OF MEHAM BAZAAR
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HISTORICAL BACKGROUND; - According to the different
sources and article published in newspaper,Meham has its
own historical value.ll has a lots of up and down In ancient
nmeit 1s called that Mcham was established by Lord Shiva. His
name was Mahesh in Puranas.So,therefore besides his name it
is called Meham

The history is incomplete if without authentication.After
some time,Mcham was ruined once againithen it was
established by Pishori Seth in 12% centuary.lt is also called
that when Samrat Akbar was a child,they lost her mother.Then
his maid named Mchamanka looked after him.When he
became king later, he gave the land of this area to her. Beside
her name, it was called Mcham. It was spread over 24 acres.
So it was called Meham Chaubisie.It is also known for two
historical places.These are:1.Bawri 2.Chaubisi Chabutra. These

have their own historical values,

PRESENT STATUS OF MEHAM: - Meham is located in
southeastern part of Haryana State and constitutes a major
part of castern Haryana plain and it located in Rohtak District.
Rohtak District, a part of eastern Haryana plain is bordered by
Sonipat in north east and Jind districts in the north, Jhajjar
District in the South, Hissar district in the North West and
Bhiwani in the West, The district headquarter is one of the

tight identifie priority towns in National Capital Region. Thus

15




CHAPTER 3
MORPHOLOGICAL PATTERN

The morphological pattern of a market s complex

phenomenon consisting of features of the market place and the

mirastructure of market. The morphology of a market is a

result of physical factors like site, situation on the one hand
and social and political conditions on the other hand,

The present chapter denotes to morphological pattern of
the Market of Meham. The morphological pattern of the Market
of Meham is quite different from a planned market of a
planned city. The form of Meham Market is not fully organized.
Very strict architectural controls have been imposed to keep
the market within the planned plan. The form of the market is
Y-Shaped and Y-Shaped form is characteristic feature of an
unplanned city.

Besides the form of market, there arc certain components
of market morphology which can be understood with the help
of some components of the market. These components include;
{a)  Land use pattern.

b} Type of structure

i€} Building material

[d)  Number of stories

{¢)  Type of roof.

()  Size of shops (Physical dimensions)

21
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Al THE LAND USE PATTERN

Land use relers 1o the use of the land for various
pUIPOSES at o particular time, The land use pattern of the
meham, Robtak market has much variation. Although the
fixed land use pattern is not followed in the market but still
there is a very balanced proportion of the different type of land
uses,

B) STRUCTURE:

The structure of a building is a very important
charactenstic in the study of morphology of an area. Structure
refers to physical layout of building which include
a) Building material
b) Number of stories
¢  Type of roof
d)  Type of building/ structure

¢  Physical dimensions

a)  Building material:

Meham is an unplanned town and all parts of the town
are unplanned and Meham market is also a totally unplanned
Market. Right from the beginning of the market it was build
With the conerete and brick walls, All the walls are totally built
Up from bricks and concrete. The old buildings are made up
from bricks where as in the newer buildings cement and

Ce v " g g .
erete is used as building material. Iron rods are used to

22




pive strength to the structure, So the basically all parts of the
market are made up from cement, brick and iron. Most of the
¢mall shops have steel sheds and lron shutters are used as

entrance into the shops.

b) Number of stories:

The market is divided into two parts one having single
story shops and another with double story buildings. All the
small shops which are used as service shops are single story
shops, whereas all the show rooms are double story. There are
some show rooms which have shop at ground [loor and houses
at first floor and in some of the other side some shops are used
as offices at first floor, The scrial extent of both types of shops
is around equal where as the total number of single story
shops are much more then the double story shops. To be very
precise, the total number of single story shops is 180 which
are 73% of the total shops where as the double story shops are

53 in numbers which is 27% of the total shops.




PLATE No 3.2 SINGLE STORY BUILDINGS IN MEHAM MARKET

24




¢) Physical dimensions:

The physical dimensions of an individual shop have their
own very importance in constructing the morphology of the
market. Every market has diflerent types ol shops which very
in shape and size. Some shops are smaller and some are
bigger. It reflects the economic value of the shop which affects
the ownership pattern as only wealthier section of the society
is able to buy the bigger shops. Meham markets have very
diffcrent type of shops. The largest are those one which were
built in the main market between Old Bus stand and PNB
bank. Mostly these shops are double story buildings another
type of shops are only six in numbers which have dimensions
of 10x50 fect, these are also double story shops. The next type
is single story shops which are 200 in numbers these shops
have 15 feet front and 20 feet depth.

S0, we can conclude the above statcments that all the
bigger shops were built in the early phases of development and
as the time passcd the size of the shops decreased which

increased the total number of shops.,

PARKING PLACES:

The space for parking is very important in a market. The
parking places cover percent of the total area of market. In
Meham market there is no space for parking so inner rods of

the Meham market are always blocked.

8




Pub“c Utilities:

e Mehan . i6 1
he Meham marker jg unplanned market so no public

: wided by the gover .
gtility Pre Bovernment in Meham market, The two

water coolers provided by the Private community named as

\ahajan Seva Samiti. One jg located at the Azad Chowk and

second near the Shiva market in the main bazzar.

CHAPTER SUMMARY

1. The land use in the market is not according to the
planning.

2. The structure of the market is totally unplanned, and
there 1s no specialization of commodity services.

3. There are no parking places for vehicle in the market.

Every time there is overcrowding of vehicle.

4. The different parts have different names in the Meham

market.
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CHAPTER 4
COMMODITY STRUCTURE

The terms “Commeodity” in this study includes activity as
well as service available in the shops and are being used for
convenience.

The "Commodity Structure” of "Meham Bazaar" in this
study refers to such attributes as the number of commodities,
their location relationship and whether there is spatial
specialization in the commodities offered in the bazaar.
Commodity structure of "Mcham Bazaar” displays the imprint
of life style and the requirements of local people.

Initially, in "Meham Bazaar", there were only few shops.
The commodities sold were medicines, cloth, pulses etc. There
was no spatial specialization in commodities. At present there
are 284 shops in "Meham Bazaar' offering 43 commodities.

The table is showing the commodities identified in the

“Mcham Bazaar".

11




Table 4.1

commodities and number of shops in Meham Bazaar

g.No. Commodity/Activity/Service No. of Shops

| Tea Stall :

2 Handloom 3

3 Giaft Items =

4 ' kirvana store. e =
&0 ' General Store = TR
o  |Hardware o = —
S . lWonichods 13

S | Photo Studio = =
a Readymade Garments 17

10 Cloth T

I | Cosmetics - —
12 | Jewelers 5

13 . Footwear 0

T ' Furniture 3
_] 5 | Bartan 5

T :_Fédder 3

17| Medical Store .

}8 \Fast food 2

l? i e ——— 55
AR —
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Cold drink 4
Barbe:s 4
Confectionary ltems 1
- ) Cvele repair (3
2% ' Music P
= Clock — ~ =
7 | News paper (e
28 ' Book dg(;l—_ = P ==
5 [T —Te———
30 Crockery A 2
3 Light & Tent House 2
32 | Tailor 12 -
33 ' Bcauty Parlour S5
34 Paint 2
35 Photostat /STD 6
36 Mobile Repair 10
Era | Optical |2
38 | We!ding 1
Total 234
The above mentioned Table is showing that there are 7
"hops in tea stall, 20 shops of sweet, which are highest
"Hmber of shops dealing in one commodity. There are 3 fast
fong ‘enters in "Meham Bazaar' and clientele of these
35




predominantly  comprises of government employees and
visitors to the bazaar.

There are 10 General stores and the common
commoditics sold in general stores are tailors material,
crockery, kitchen material and cigarettes. There are 17
readymade garment shops. In "Mcham Bazaar”. Moreover,
there are 6 jeweler shops which show that local pcopie are very
fond of jewellery. There are 13 clectronic goods shop, which
show increasing living standard of local people.

COMMODITIES STRUCTURE OF MEHAM BAZAAR

Fig. No 4.1 THIS DIAGRAM IS SHOWING THE COMMODITY
STRUCTURE

36




CHAPTER 5

 RWARD AND BACKWARD LINKAGES OF MEHAM
BAZAAR

fORWARD LINKAGES (SALES AREA)

. this study, sales Area refers to a geographical ares
which a market draws its customers and offers retail as
< other Services.

Lales area 1s complex aerial phenomenon and is a result
size of the market (i1) Nature of accessibility, (iii} range of
_bee (1iv] consumer behavior.

Deimitation of sales area boundaries is essential to

uderstand the present status of market and for its future

.

pinning,
Szles area of "Meham Bazaar" spreads over 3451
“tares and it is comprised of 40 villages, serving a total
“pulation of 30,000 including that of surrounding villages,
Straight hne distance travelled by a villager o wisit
‘e Bazaar®, ranges from 4km to 25km (map5.3). The
“l4al distance covered 1s of coursé more because the actual
- I movement is along the metal led road and foot tracks,
st of he travel is almost entirely on personal vehicle and

1" and hinng vehicle. This also suggests the absence of

S T

of public transport on the regular interaction

40
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EXTENT OF SALES
AREA OF MEHAM BAZAAR
IN ROHTAK DISTRICTS

(Forward Linkages)
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As we can see almost all supply centers are located at the
orth-East of "Mcham Bazaar'. Here alsp, supply centers
Lithin supply arca are not distributed due to physical barriers,
The vehicles which are used to bring commodities to
IMeham Bazaar® from its supply centers and used to bring
{ommaoditics inside the "Meham Bazaar' are being shown in
plate 12 and plate13.

Conclusion:

The following conclusions can be drawn from the above
fiscussion:

() There is good influence of public transport on
mteraction between "Meham Bazaar' and its sales area.

(i) Lower order commodities come from supply centers
yhich are near to "Meham Bazaar" and high order goods come
from supply centers which are far away from "Meham Bazaar”,
[ The supply area is unevenly distributed. Most of the

fupply centers occur in south-west of "Meham Bazaar",

a7




CHAPTER 6
PROBLEMS AND FUTURE PROSPECTS

rhe study of commodity structure of "Meham Bazaar”

ls that there are two chief problems associated ta the

-

4pmmodity structure. The first problem is of weak spatial
gpecialization in commoditics. The second problem is of
anlanned growth of the market which leads so many
groblems such as waste material, garbage, narrow roads,
detension on road, over crowed.

The problem associated to sales arca is that, there is
dbsence of influence of heavy transport on regular interaction
fetweenn "Main Market" and villages situated in its service
dreas. Although problem is that hardly any space exist for new
development in the market presently. Inside the market,
qtrects are narrow which limit the entry of larger vehicles
inside the market There is linear arrangement of shops.

In addition to above mentioned problems, there are some

-

ither common problems such as absence of public toilet,

=]

roblem of garbage disposal and poor drainage network

A




PLATE No 5.6, 1S SHOWING THE TEMPORARY EXTENSION ON
ROAD.

49
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are prospects

Pyt
el 't ( L & ‘T 5 M -
iear that "Meham Bazaar” is fast riging in growth,

[t 1=
eason pehind that the mfluence of NCR (National Capital
npl‘-"”l
At last we can say that past of “Meham Bazaar” is
v pright future.
¢ Mcham market is a center place market. All around

qlages people come at here and bring his requirements

sypply-
1y future the possibility of grew market at near the new bus

«hnd and its surrounding area.
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CHAPTER 7
SUMMARY AND CONCLUSION

present study or work 1s mainly focused on IS

mmodity  structure,  sales area and supply area,
porphological  pattern,  problems of market, geographical
pering and some general attributes of "Meham Bazaar'.
\s far as commodity structure of "Meham Bazaar' is
lencerned, earlier commodities sold in "Meham Bazaar' were
fes in number The subsequent expansion of "Meham
Baraar® 1is increased connectivity and interaction with other
markets Jocated outside the region and a general improvement
n the income level of people, has expressed itself spatially an
ncrease in the number of commodities in "Meham Bazaar'.
At present, there are 234 shops in "Meham Bazaar',
viering 38 commodities.
There is weak spatial specialization in the arrangement of
temmodities identified in Bazaar. The variety of commodities
{* Meham Bazaar”, reflects their orientation towards meeting
|Pe ubiquitous demands of local populace as well as the
{Plluence of interaction with more developed regions. The high
1797 goods are lacking in "Meham Bazaar', indicating the
Hsence of sufficient threshold.

As far as sales area and supply area are concerned, the

B 4
u”“"nﬂ canclusions can be drawn

5!




i

physical barmers hmit the sales area of "Meham Bazaar
as a result, sales area s unevenly distnbuted and most of
the sales arca s found in the south-enst of "Meham
Bazaar

There s high-quality influence of public transport on
mteraction between "Meham Bazaar” and its sales area.
Lower order commedities come from supply centers
which are relatively near to "Meham Bazaar'. And high
order goods come from supply centers which are far away
from "Meham Bazaar”.

Most of the supply centers occur in East-North of "Meham
Bazaar .

The iollowing conclusions can be drawn about general
attributes of "Meham Bazaar™

Earlier, building material was stone, timber and mud
plaster. With the spread of education, the building
material of shop structures became cement, bricks and
iron.

Inside the ‘Meham Bazaar®, street surface is made up of
concrete and dominant means of movement over the
street is pedestrian.

The printed sign boards are common among the shops
180 shops that is 76% of total are using printed sign

boards only 21% which is 48 shops are using traditional

52




_ r BIBLEOGRAPHY

enn HMO(199Q), Marketing Geography, Jawahar
«ear-laipur, Rawat Publication, pp. 19 - 43

oo A (1980), Intra Urban Market Geography (A Case
cudy  of Patna), New Delhi, Concept Publishing
smpany, pp. 13 - 30.

.

aodh N.C. (1985), A Bazaar in the Trans Himalayan

Region: Kevlong (Distt. Lahaul and Spiti}, Unpublished
\ Phil Dessertation, Panjab University, Chandigarh.

singh M. (1984), "Cantonment Bazaar in the Lower
of Kasauli

A Case Stud Cantonment

Himalava:

Unpublished M.Phil Dessertation, Panjab University,

Chandigarh.




¢ meludes those questions which were asked from individual

hopkeepers.

h. 1. What do you know about evolution of Main Market?

p. 2. Time of opening of institutional services?

Q. 3. From where goods are supplied? With distance and name

of place?

Q. 4. From where customers come to your shop ? Give name of
village and distance?

Q. 5. Ownership of shop?

(4] Rented Shop (B) Self-owned Shop

Q. 6. Give time of construction of shop?

Q. 7. Problems which you face in Main Market?
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ExamType Regular Max Marks 15 Award Type
Sessional
Sr.No [Registration No [Class RollNo [Exam Roll [Student [Student Name Marks Lock Approved Remarks
No Id Status Status
1 2016342254 120133002497 [1144691 387268 |ALIN 13 Locked Approved
2 2016351137 120130002072 1144692 380880 |AMISHA 12 Locked Approved
3 2016351141 120130002184 1144694 381211 |ANJALI 13 Locked Approved
4 2016351463 120130002586 1144697 398875 |ANJALI 12 Locked Approved
5 2016351348 120130002539 1144700 396172 |ANJU 12 Locked Approved
6 2016351768 120130002299 1144701 403122 |ANJU 15 Locked Approved
7 2016351231 120130002503 1144704 392492 |ANKITA 13 Locked Approved
8 2016351154 120130002190 1144706 382001 |ANKUSH 8 Locked Approved
o) 2016351054 120130002135 1144710 375800 |ANNU 12 Locked Approved
10 2016351148 120130002188 1144711 126128 |[ANNU 14 Locked Approved
11 2016351029 120130002105 1144714 374983 |ANU 10 Locked Approved
12 2016351019 120130002017 1144715 372627 |ARTI 13 Locked Approved
13 2016351665 120130002264 1144717 401873 |ARUNI 9 Locked Approved
14 2016351056 120130002137 1144721 375921 |ASHA 12 Locked Approved
15 2016351006 120130002005 1144726 370147 |BITTU 13 Locked Approved
16 2016341643 120133002100 |1144727 382227 |CHAINIKA 15 Locked Approved
17 2016351187 120130002083 1144728 387793 |CHANCHAL 10 Locked Approved
18 2016351771 120130002300 1144729 403145 |CHANCHAL 10 Locked Approved
19 2016351789 120130002542 1144731 406883 |DEEPIKA 12 Locked Approved
20 2016351419 120130002203 1144735 398229 |GARIMA 13 Locked Approved
21 2016351181 120130002079 1144737 386795 |GITA 10 Locked Approved
22 2016351101 120130002159 1144739 379222 |HIMANSHI 8 Locked Approved
23 2016351297 120130002613 1144741 395714 |ISHA 15 Locked Approved
24 2016351456 120130002345 1144746 398878 |JYOTI 15 Locked Approved
25 2016351617 120130002381 1144748 401611 |JYOTI 15 Locked Approved
26 2016351065 120130002056 1144750 373307 |JYOTI KUMARI 13 Locked Approved
27 2016351207 120130002469 1144752 390358 |KAFI 15 Locked Approved
28 2016351715 120130002441 1144753 402387 KAFI 13 Locked Approved
29 2016351279 120130002515 1144756 395635 KAJAL 12 Locked Approved
30 2016351069 120130002140 |1144761 377330 KIRAN 10 Locked Approved
31 2016351064 120130002061 1144762 376686 |KIRAN 14 Locked Approved
32 2016351696 120130002458 1144763 110711 KIRAN 15 Locked Approved
33 2016351316 120130002625 1144764 395830 KIRAN 15 Locked Approved
34 2016351619 120130002253 1144768 117421 KOMAL 15 Locked Approved
35 2016351546 120130002359 1144771 400570 KOMAL 13 Locked Approved
36 2016351699 120130002596 1144775 402189 |MAMTA 9 Locked Approved
37 2016351350 120130002540 |1144777 396230 MANISHA 13 Locked Approved
38 2016351295 120130002523 1144779 395712 MANISHA 13 Locked Approved
39 2016351140 120130002040 1144780 110907 MANJU 13 Locked Approved
40 2016351149 120130002042 1144781 381352 MANJU 10 Locked Approved




MAHARSHI DAYANAND UNIVERSITY
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Instit GOVT COLLEGE MEHAM Course/Program B.A.(SEMESTER)
Subject GEOGRAPHY-VI Session Jan-2023 Semester/Year 6
ExamType Regular Max Marks 15 Award Type
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Sr.No [Registration No [Class RollNo [Exam Roll [Student [Student Name Marks Lock Approved Remarks
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41 2016351180 120130002004 |1144/88 369548 |MEENU 12 Locked Approved
42 2016351506 120130002589 1144789 399676 |MEENU 12 Locked Approved
43 2016351192 120130002023 1144792 373268 |MONI 13 Locked Approved
44 2016351083 120130002064 1144793 377856 |MONIKA 10 Locked Approved
45 2016351244 120130002401 1144796 393648 MONIKA 12 Locked Approved
46 2016351723 120130002280 1144797 402487 MUKESH 13 Locked Approved
47 2016351410 120130002201 1144799 368851 |NANCY 11 Locked Approved
48 2016351647 120130002394 1144800 401771 NEELAM 15 Locked Approved
49 2016351663 120130002398 1144802 401848 |NEHA 11 Locked Approved
50 2016351261 120130002491 1144803 395122 NEHA 10 Locked Approved
51 2016351747 120130002288 1144804 402810 NIDHI 15 Locked Approved
52 2016341490 120133002087 1144805 118289 [NISHA 15 Locked Approved
53 2016351079 120130002063 1144809 377416 |NISHU 9 Locked Approved
54 2016351165 120130002198 1144814 383856 |NITU 11 Locked Approved
55 2016351169 120130002043 1144815 385171 [POOJA 11 Locked Approved
56 2016351090 120130002068 1144817 378107 |POOJA 12 Locked Approved
57 2016351270 120130002601 1144818 395389 [POOJA 13 Locked Approved
58 2016351567 120130002234 1144819 400987 |POOJA 14 Locked Approved
59 2016351341 120130002321 1144821 396001 |POOJA YADAV 13 Locked Approved
60 2016351050 120130002132 1144823 375686 |PRACHI 14 Locked Approved
61 2016351454 120130002209 1144824 398790 |PREETI 13 Locked Approved
62 2016351276 120130002513 1144833 395617 |PRIYA 15 Locked Approved
63 2016351094 120130002148 1144834 378423 |PRIYA 10 Locked Approved
64 2016351780 120130002071 |1144837 403476 |PRIYANKA 14 Locked Approved
65 2016351053 120130002134 1144838 375760 |PRIYANKA 12 Locked Approved
66 2016351040 120130002119 1144839 375351 PRIYANKA 9 Locked Approved
67 2016351457 120130002210 1144840 398865 PRIYANKA 13 Locked Approved
68 2016351328 120130002311 1144842 395969 PUNITA 14 Locked Approved
69 2016351086 120130002065 1144845 377944 |RAJNI 13 Locked Approved
70 2016351124 120130002032 1144847 379731 RAVINA 15 Locked Approved
71 2016351580 120130002243 1144855 401086 |RENU 13 Locked Approved
72 2016351733 120130002006 1144858 109521 |RITU 15 Locked Approved
73 2016351303 120130002310 1144859 395745 RITU 15 Locked Approved
74 2016351444 120130002207 1144861 398585 RITU 14 Locked Approved
75 2016351046 120130002126 1144867 375578 RUMAN 10 Locked Approved
76 2016351585 120130002245 1144868 401120 RUPAL 12 Locked Approved
77 2016351654 120130002427 1144869 401809 |SAINA 13 Locked Approved
78 2016351335 120130002315 1144871 395980 [SAKSHI 13 Locked Approved
79 2016351355 120130002543 1144875 396738 |[SALONI 13 Locked Approved
80 2016351448 120130002208 1144878 398692 |SANJU RANI 15 Locked Approved
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81 2016351095 120130002149 |1144879 378479 |SARIKA 10 Locked Approved
82 2016351186 120130002016 1144883 372488 |SEENA 12 Locked Approved
83 2016351049 120130002131 1144884 375633 |SEENAM 12 Locked Approved
84 2016351074 120130002027 1144887 377432 |SHIKHA 14 Locked Approved
85 2016351277 120130002514 1144888 395626 |SHILPA 9 Locked Approved
86 2016351565 120130002233 1144892 400979 |SONIA 13 Locked Approved
87 2016351536 120130002226 1144893 400400 |[SONIA 13 Locked Approved
88 2016351170 120130002044 11144894 385269 |SONIKA 10 Locked Approved
89 2016351254 120130002484 11144895 394260 |SONIYA 13 Locked Approved
90 2016351042 120130002122 1144898 375374 |SUJATA RANI 12 Locked Approved
91 2016351486 120130002584 1144899 398420 |SUMAN 9 Locked Approved
92 2016351591 120130002404 1144900 401125 |[|SUMAN 15 Locked Approved
93 2016351446 120130002561 1144901 398618 |SUMAN 10 Locked Approved
94 2016351534 120130002225 1144902 400341 |SUMITI 13 Locked Approved
95 2016351743 120130002287 1144904 402770 |SUREKHA 15 Locked Approved
96 2016351729 120130002344 1144907 104881 |SWEETY 14 Locked Approved
97 2016331249 120126002037 1144908 383059 |SWEETY 13 Locked Approved
98 2016351031 120130002107 1144910 375049 | TAMANNA 14 Locked Approved
99 2016351560 120130002230 |1144916 400929 |TANU DEVI 13 Locked Approved
100 2016351107 120130002167 1144923 379569 |AASHISH 8 Locked Approved
101 2016351593 120130002640 1144925 401147 |ABHUEET 8 Locked Approved
102 2016351766 120130002289 1144926 123861 |ABHISHEK 8 Locked Approved
103 2016351113 120130002173 1144928 379588 |AJAY 8 Locked Approved
104 2016351387 120130002547 1144933 397575 |AKSHAY 13 Locked Approved
105 2016351164 120130002197 1144937 383813 |AMAN 8 Locked Approved
106 2016351324 120130002532 1144940 395965 |AMAN 12 Locked Approved
107 2016351732 120130002283 1144947 402565 |AMIT 11 Locked Approved
108 2016351189 120130002084 1144950 387886 |AMIT 14 Locked Approved
109 2016351339 120130002319 1144952 395994 |AMIT 8 Locked Approved
110 2016351344 120130002326 |1144953 396026 |AMIT KUMAR 8 Locked Approved
111 2016351147 120130002187 1144956 381452 |ANIL 8 Locked Approved
112 2016351685 120130002268 1144959 401986 |ANIL KUMAR 12 Locked Approved
113 2016351072 120130002025 1144961 377295 |ANKIT 8 Locked Approved
114 2016351520 120130002571 1144963 399998 |ANKIT 8 Locked Approved
115 2016351185 120130002082 1144968 387703 |ANKIT 11 Locked Approved
116 2016351509 120130002218 1144970 399705 |ANKIT 8 Locked Approved
117 2016351571 120130002239 1144971 401015 |ANKIT 12 Locked Approved
118 2016351145 120130002185 1144972 381288 |ANKIT 8 Locked Approved
119 2016351636 120130002259 1144980 401726 |ARUN 13 Locked Approved
120 2016351157 120130002191 1144982 382744 |ARUN KUMAR 12 Locked Approved
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121 2016351345 120130002327 |1144984 396045 |ARYAN GREWAL 10 Locked Approved
122 2016351109 120130002169 1144991 379578 |ATUL 8 Locked Approved
123 2016351202 120130002462 1144992 390331 BHEEM SINGH 8 Locked Approved
124 2016351030 120130002106 1144995 375009 |CHAITANYA 15 Locked Approved
125 2016351184 120130002015 |1145004 370804 |DEEPAK 8 Locked Approved
126 2016351581 120130002369 1145007 401104 |DIPTI 11 Locked Approved
127 2016351227 120130002092 1145010 392283 |GAURAV 13 Locked Approved
128 2016351531 120130002224 1145011 400264 |GURMEET 13 Locked Approved
129 2016351229 120130002093 1145014 113025 HARSHIT 11 Locked Approved
130 2016351670 120130002265 1145015 401898 [HIMANSHU 14 Locked Approved
131 2016351668 120130002399 1145016 401892 |HIMANSHU 13 Locked Approved
132 2016351171 120130002045 1145017 385375 |HITESH 8 Locked Approved
133 2016351058 120130002138 1145028 375971 |MANJEET 12 Locked Approved
134 2016351592 120130002247 1145029 401138 MANJEET 8 Locked Approved
135 2016351059 120130002059 1145031 376035 |MANJEET 8 Locked Approved
136 2016351026 120130002101 1145032 374754 |MOHAN 8 Locked Approved
137 2016351433 120130002205 1145035 398392 |MOHIT 8 Locked Approved
138 2016351451 120130002585 1145039 398680 |MOHIT 11 Locked Approved
139 2016351025 120130002055 1145044 373145 [NAVEEN 8 Locked Approved
140 2016351237 120130002098 1145045 392959 [NAVEEN 11 Locked Approved
141 2016351767 120130002298 1145047 403086 |NAVRATAN 12 Locked Approved
142 2016351641 120130002393 1145048 401743 |NEHA 11 Locked Approved
143 2016351091 120130002144 1145049 378143 |NIKHIL KUMAR 8 Locked Approved
144 2016351576 120130002241 1145050 401069 |NITESH KUMAR 8 Locked Approved
145 2016351241 120130002099 1145051 393160 [NITISH KUMAR 11 Locked Approved
146 2016351041 120130002120 |1145052 375360 |PANKAJ 8 Locked Approved
147 2016351032 120130002108 1145054 375075 PARVEEN 8 Locked Approved
148 2016351314 120130002623 1145055 395812 PARVEEN 12 Locked Approved
149 2016351176 120130002050 |1145056 386278 |PAWAN 12 Locked Approved
150 2016351120 120130002180 1145059 379628 |PINKI 14 Locked Approved
151 2016351539 120130002354 1145062 400423 |RAHUL 8 Locked Approved
152 2016351769 120130002235 |1145066 403124 |RAHUL 13 Locked Approved
153 2016351570 120130002238 1145067 401011 RAHUL SIWACH 8 Locked Approved
154 2016351193 120130002087 1145068 388141 |RAJAT 10 Locked Approved
155 2016351761 120130002295 1145069 403033 |RAJESH 10 Locked Approved
156 2016351681 120130002457 1145070 118649 RAJESH 15 Locked Approved
157 2016351010 120130002051 1145071 370228 RAKESH KUMAR 13 Locked Approved
158 2016351022 120130002019 |1145074 372767 RAMAN KUMAR 9 Locked Approved
159 2016351332 120130002313 1145076 395973 |RAVI 11 Locked Approved
160 2016351703 120130002114 1145078 402269 RAVI 14 Locked Approved
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161 2016351421 120130002558 [1145080 398239 |RAVIBHARDWAJ 13 Locked Approved
162 2016351599 120130002644 1145081 401172 RAVI KUMAR 11 Locked Approved
163 2016351792 120130002322 1145084 407004 |RITIN 8 Locked Approved
164 2016351736 120130002599 1145085 402649 |ROHIT 8 Locked Approved
165 2016351320 120130002629 1145087 395853 |ROHIT 11 Locked Approved
166 2016351337 120130002317 1145092 395987 |ROHIT 8 Locked Approved
167 2016351484 120130002216 1145093 399358 |ROHIT 13 Locked Approved
168 2016351778 120130002067 1145094 403465 |ROHIT 9 Locked Approved
169 2016351407 120130002556 1145098 397906 |RUPAK SHARMA 9 Locked Approved
170 2016351347 120130002329 1145099 396142 |SACHIN 11 Locked Approved
171 2016351016 120130002012 1145100 370531 |SACHIN 13 Locked Approved
172 2016351631 120130002594 1145102 401650 |SACHIN 15 Locked Approved
173 2016351004 120130002003 1145104 369507 |SACHIN 8 Locked Approved
174 2016351726 120130002635 1145105 268977 |SACHIN 8 Locked Approved
175 2016351568 120130002236 1145106 400996 |SACHIN KUMAR 11 Locked Approved
176 2016351035 120130002112 1145109 375147 |SAGAR 12 Locked Approved
177 2016351563 120130002580 1145110 400964 |SAHIL 8 Locked Approved
178 2016351278 120130002607 1145112 395619 |SAHIL 11 Locked Approved
179 2016351290 120130002303 1145113 395693 |SAHIL 8 Locked Approved
180 2016351293 120130002521 1145118 395698 |SAHIL 11 Locked Approved
181 2016351558 120130002228 1145119 400900 |SAHIL 8 Locked Approved
182 2016351516 120130002220 1145120 399912 |SAHIL 13 Locked Approved
183 2016351127 120130002069 |1145121 379919 |SAHIL 12 Locked Approved
184 2016351158 120130002192 1145123 382821 |SAHIL 8 Locked Approved
185 2016351144 120130002041 1145128 381230 [SANJAY 12 Locked Approved
186 2016351099 120130002157 1145131 378802 |SAURBH 8 Locked Approved
187 2016351633 120130002595 1145133 401654 |SHAKTI 9 Locked Approved
188 2016351166 120130002199 1145138 383911 |SHIVAM 9 Locked Approved
189 2016351413 120130002202 1145144 398156 |SOMBIR 8 Locked Approved
190 2016351712 120130002603 1145152 402368 |SUMIT KUMAR 13 Locked Approved
191 2016351280 120130002608 1145155 395642 [SUNIL 8 Locked Approved
192 2016351512 120130002219 1145156 399813 |SUNIL 11 Locked Approved
193 2016351097 120130002152 1145158 378581 |SUNIT 11 Locked Approved
194 2016351582 120130002244 1145160 401108 |SUNNY 9 Locked Approved
195 2016351088 120130002143 |1145161 377918 |SURAJ 8 Locked Approved
196 2016351758 120130002293 1145162 402984 |SURAJ 11 Locked Approved
197 2016351236 120130002507 |1145164 392958 |SURY PARTAP SI 9 Locked Approved
198 2016351100 120130002155 |1145165 378700 |TANVIR 8 Locked Approved
199 2016351322 120130002631 1145167 395864 |VANSHAJ KUMAR 11 Locked Approved
200 2016351272 120130002604 1145170 395580 |VIJAY 11 Locked Approved
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201 2016351693 120130002154 [1145172 402034 |VIKAS 8 Locked Approved
202 2016351461 120130002211 1145174 398942 |VIKASH KUMAR 13 Locked Approved
203 2016351343 120130002324 1145180 396017 |VIRENDER 14 Locked Approved
204 2016351175 120130002049 1145182 386159 |VISHAL 15 Locked Approved
205 2016351051 120130002057 1145185 375653 |YASH ARORA 8 Locked Approved
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